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Hello, we are: 
Your industry-focused

OUR DIGITAL 
WORLD IS 
CONSTANTLY 
EVOLVING

The Digital Marketing industry is buzzing 
with a realm of exciting possibilities. 

Within that comes opportunities to adapt 
and innovate. 

As a result, modern professionals and 
business owners are expected to 
understand how all the social media 
platforms work in order to develop a clear 
strategy to improve their marketing 
game.

Let us help you stay up-to-
date and relevant in the 
online space 

Enter NZIE’s NZQA-approved 
Micro-Credential Social Media 
Marketing Strategy course

Our course curriculum addresses this exact 
skill gap. Taught and delivered by an NZIE 
tutor-led expert 100% online. 

We are so excited to be leading the way for 
upskilling professionals, marketers, 
freelancers and business owners. 

If you take the leap, we’ll give you the 
practical skills you need to hit the ground 
running.
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SOCIAL
MEDIA 
SKILLS? 

WHY DO 
YOU NEED

SOCIAL MEDIA IS AN EFFECTIVE BUSINESS GROWTH TOOL

SKILLS

WHY YOU NEED

STRATEGIC & TARGETED
With a strategy in place you are able to be 
targeted and intentional with your online 
marketing. Gain a clear understanding of 
which platforms you and your business will 
benefit from the most, how to cater to the 
best practices on social and how to 
implement strategies that meet your 
overarching brand goals.

ACHIEVE SOCIAL MEDIA 
SUCCESS
With many different social media 
platforms constantly popping up, it has 
become increasingly difficult to keep up 
with them all. Each platform attracts its 
own demographic audience & serves in 
different ways.

Which is exactly why you need to be 
strategic about your time invested into 
certain platforms. Following a social 
media strategy plan can boost your 
results when done correctly.

Upskilling in social media strategy will help you build 
an engaged online business presence to boost visibility
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A FEW DIRECT TAKEAWAYS OF WHAT IS POSSIBLE

BEING LESS RELIANT ON PAID ADS

Take the pressure off your need to continually pour 
a high ad spend into your paid ads campaigns by 
boosting your organic reach. Results generated 
from organic SEO marketing have more longevity 
than the impact of paid ad campaigns, which stop 
generating results as soon as you turn the ads off 
or burn out your ad budget. Save some of that 
money to invest towards an SEO strategy instead.

MORE CONVERSIONS AND A 

HIGHER LEVEL OF PERCEIVED 

TRUST

People trust search engine results. Achieving a top 
spot on the results page, when users search for 
relevant keywords and phrases to your business, 
shows a user that your website is a credible 
source. Resulting in more targeted users finding 
you and more qualified conversions.

IMPROVED LOCAL BUSINESS
A well-put-together SEO strategy can have 
you ranking locally (if that’s where you’d like 
to appear and who you want to target) or 
even optimising to reach global and 
international audiences.

BETTER QUALITY TRAFFIC
SEO can ensure you’re showing up where 
you want to be found. Meaning you can 
target better-quality traffic to your site.

MORE CLICKS & EYE-BALLS 
FROM SEARCH ENGINES TO 
YOUR SITE
Ensuring your website is crawled and 
indexed correctly for search engines will 
boost your website views among the ever-
increasing online competition. The higher you 
rank in results pages, the more visibility, 
brand awareness, clicks and traffic your site 
will generate.
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SEO STRATEGYBUILD A 
STRATEGIC
SOCIAL
PRESENCE 
A FEW DIRECT TAKEAWAYS 
OF WHAT IS POSSIBLE

BOOST BRAND AWARENESS
Social media is a great way to build 
brand awareness, showcase your 
business and educate your audience. 
Furthermore social media users can 
connect and converse with you on a 
platform they hang out on often 
making it a great place for networking.

INCREASE WEBSITE TRAFFIC
Sharing your own website content on 
social media in a strategic and engaging 
way is a good start for acquiring web 
traffic. Additionally you need to have 
a point and purpose for your social media 
marketing efforts. If you’re trying to gain 
more clients write blogs that answer their 
pain points then share to social media. 
As a result if they like what they read on 
social media then they will click through 
to your website. If you have an optimised 
website chances of capturing leads 
to convert to clients will be high.

IMPROVE ONLINE REPUTATION
Show a humanised approach with your social 
media marketing. As a result you can improve 
the way an audience typically views your 
brand. For example infuse your brand 
personality into your social media posts, or 
showcase the character and culture of your 
business. By doing so you can change the 
perception of your brand and boost your 
online reputation.

INCREASE REPEAT CUSTOMERS
There is potential for repeat business by 
connecting and engaging with current or past 
customers online. You can nurture these 
customers with engaging content to remain 
top of mind with them. By showing up and 
hanging out where they hang out online, you 
can be their instant go-to.



STRATEGY SUCCESS:
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Alexsandra "Sandy" 
Marie Van Lieshout
Business Owner

Read Alexsandra’s Full Success Story

I finished the course in December and got [my 
contractor] to stop doing the ads for me. In 
January, I took over managing my ads on Meta. 
And I’ve had an impressive return on 
assets/investment since then.

I loved how I could fit it into 
my busy schedule. 
Aside from running the 
business, I’ve got a family 
and household to manage. 
Being able to study in the 
evenings gave me time to 
manage my business and 
family commitments.

https://nzie.ac.nz/success-story-social-media-course-sandy/
https://nzie.ac.nz/success-story-social-media-course-sandy/
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You may be a perfect fit for studying the social media strategy short course if 
you resonate with any of the below categories. Other categories welcome too.

WHO SHOULD 
STUDY  THIS 
SOCIAL MEDIA  
STRATEGY 
MICRO-
CREDENTIAL?

MARKETING MANAGERS
You’re in the marketing team and want to 
upskill in social media by gaining formal 
training from a practical & applied based 
strategy short course.

SOCIAL MEDIA OBSESSED
You like to hang out on social media and 
want to get a job related to it or make a 
career from it! Learn about influencer 
marketing and social selling.

SME/ECOM BUSINESS OWNER
You run your own business or have an 
ecommerce store. You’d like to learn how to 
create a successful social media strategy 
that generates results and drives sales & 
inquiries.

CONTENT MARKETER
You are a copy writer, blogger or content 
marketer who wants to combine social 
media marketing into your role to 
complement current skill set.

VIRTUAL ASSISTANT
You are passionate about professional 
development, and want to boost your skills 
in social media strategy to implement in 
both yours and your clients businesses.

FRESHLY GRADUATED
You like to hang out on social media and 
want to get a job related to it or make a 
career from it! Learn about the tech side of 
social media marketing.



IN 7 WEEKS DEVELOP AN INSTANTLY IMPLEMENTABLE

SOCIAL MEDIA STRATEGY 
Implement your strategy with expert guidance, whilst learning with NZIE!

WEEK 1: WEBSITE ARCHITECTURE 
& SEARCH ENGINE ALGORITHMS
Get up to scratch with the ins and 
outs of different search engines and 
their algorithms. Then confidently 
assess your website’s architecture 
from the lens of a Search Engine 
algorithm to inform a strategic plan.

WEEK 2: WEBSITE CRAWLABILITY 
& CONSTRUCTION DESIGN
Let’s get technical by diving into 
technical SEO. From indexing and 
page rank to crawlability and web
-site structure design.

WEEK 3: KEYWORD RESEARCH + 
KEYWORD PORTFOLIO
Keywords the word! Learn how to 
do your keyword research with 
industry-standard tools. Create a 
keyword portfolio to form your 
keyword strategy for an SEO 
campaign.

V

WEEK 1: SOCIAL MEDIA SET UP & COMPETITOR ANALYSIS

Learn how to set up your business social media pages so that they’re optimised 
for success. Explore your direct competitors by analysing their social channels. 
Determine the best times to post, what to post and where to post.

WEEK 2: BUYER PERSONA & RECORDING VIDEOS FOR SOCIAL

Identify your potential buyer through second-hand research, learn about setting 
marketing objectives and record videos from your smartphone to go towards your 
social strategy.

WEEK 3: FACEBOOK LIVE & SOCIAL PROOF TESTIMONIALS

Facebook Live and the importance of Testimonials. You will also record a 
Facebook Live video and gather two recorded testimonials from clients that could 
be potentially used on social media.

WEEK 4: IMAGERY, INFOGRAPHICS AND COMPELLING COPY WRITING

Learn about copy writing triggers & the principles of viral content. Learn how 
to create infographics easily through free online programmes. Gain exposure to 
tools for mocking up adverts and optimising your social headlines.

WEEK 5: BLOGGING & ALGORITHMS

Learn about social media algorithms & what social pages look for and prioritise, 
for Facebook, Instagram, LinkedIn and Twitter. Set up a blog and create social 
media advertising for direct clients.

WEEK 6: FACEBOOK ADS MANAGER

We look primarily at Facebook Ads Manager including how to set up Campaigns, 
Ad sets and Ads, set your budgets, target your audience and create your ads. You 
also look at split testing and why this is so important

WEEK 7: MEASUREMENT & TRACKING

Learn about the importance of measuring your campaign and 

setting performance milestones to track success based on 

your marketing objective.
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Implement your strategy with expert guidance, whilst learning with NZIE!

IN 7 WEEKS DEVELOP AN INSTANTLY IMPLEMENTABLE

WEEK 1: SOCIAL MEDIA SET UP & 

COMPETITOR ANALYSIS

Learn how to set up your business 
social media pages so that they’re 
optimised for success. Explore your 
direct competitors by analysing their 
social channels. Determine the best 
times to post, what to post and 
where to post.

WEEK 2: BUYER PERSONA & 

RECORDING VIDEOS FOR SOCIAL

Identify your potential buyer through 
second-hand research, learn about 
setting marketing objectives and 
record videos from your 
smartphone to go towards your 
social strategy.

WEEK 3: FACEBOOK LIVE & 
SOCIAL 

PROOF TESTIMONIALS

Facebook Live and the importance 
of Testimonials. You will also record 
a Facebook Live video and gather 
two recorded testimonials from 
clients that could be potentially 
used on social media.

WEEK 4: IMAGERY, INFOGRAPHICS 

AND COMPELLING COPY WRITING

Learn about copy writing triggers & the 

principles of viral content. Learn how to create 

infographics easily through free online 

programmes. Gain exposure to tools for 

mocking up adverts and optimising your 

social headlines.

WEEK 5: BLOGGING & ALGORITHMS

Learn about social media algorithms & what 

social pages look for and prioritise, for 

Facebook, Instagram, LinkedIn and Twitter. 

Set up a blog and create social media 

advertising for direct clients.

WEEK 6: FACEBOOK ADS MANAGER

We look primarily at Facebook Ads Manager 

including how to set up Campaigns, Ad sets 

and Ads, set your budgets, target your 

audience and create your ads. You also look 

at split testing and why this is so important

WEEK 7: MEASUREMENT & TRACKING

Learn about the importance of measuring 

your campaign and setting performance 

milestones to track success based on your 

marketing objective.

TOOLS

Week 1: Introduction to Social
Begin the course by exploring each platform individually. Find out what makes each platform 
unique, what industries thrive where, and the pros and cons of the platforms. What makes 
people tick on TikTok, what are people searching for on Pinterest, and why do people flock to 
Instagram?

Week 2: Researching Your Audience
Build your own Buyer Persona. Find out why developing your audience is essential, and how 
it can help support your social media strategy. Understand your position in the market as we 
work on a strategy to analyse your competitors.

Week 3: Introduction to Content
Content is huge, so this week we start by looking at the different content types popular across 
each social media platform. What does it take to go viral on TikTok, gain followers on 
Instagram, and champion your brand on Facebook? We also look at content auditing, what it 
is, and why it’s so important.

Week 4: Organic Content
We split up the main elements of organic content in Week 4. Starting by looking at blogs, and 
how they can be created effectively to support your social media content offering. Next, we 
start the process of developing content with specific goals in mind. From Content Pillars to 
Content Streams, we look at how you can quickly develop a month’s worth of content.

Week 5: Paid Ad Design
This week we start our investigation into the paid ads world. Starting by looking at the buyer's 
funnel, and selecting the right goal for the right campaign, we move on to break down all of 
the ad formats available to us across half a dozen social media platforms. What’s the 
difference between a Carousel Ad on Facebook, Lead Gen Ads on LinkedIn, and Premier 
Spotlight Ads on Pinterest?

Week 6: Ads Managers
Our sixth session will be made up for an extended live demonstration. We will go through 
each step of creating your campaign, developing ad sets, and designing ads within Meta 
Business Suite. We’ll discuss Advantage Targeting, Dynamic Creative, and A/B Testing. We 
will also look at TikTok Ads Manager, exploring their new and innovative ad tools,  and 
compare the differences from Meta to TikTok.

Week 7: Metrics and Analytics
Finally, we wrap up the course by learning about the importance of analysing 
and measuring the results of your campaigns. We set performance milestones 
and understand how to track our successes against our marketing objectives. 
With each campaign, you will be able to dissect the data which leads to 
improvements for your campaigns moving forward. 
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100% 
ONLINE 
VIRTUAL 
CAMPUS 

HOW DOES REMOTE LEARNING WORK?

The NZIE Social Media Marketing 
Diploma programme is a value-packed 
course with much content. We use a 
robust learning management system to 
ensure that the quality of our online 
delivery model is proficient. The online 
learning format includes simulated 
classes, Q&A tutorials, & quizzes.

FACILITATED 
THROUGH DIGITAL TOOLS

Duration: 7 weeks 

Delivery Mode: 100% online

Time Commitment: 
10 hours per week 

(4 hours directed learning with 6 hour self-directed). 

Weekly Timetable Breakdown: 
Tuesday nights 6:30pm - 8:30pm 

Live classes with your Social Media Strategy Tutor.

Learning Expectations:
You’ll be required to attend the live classes through our online learning system, where you’ll 
need solid internet connection to access.We’ll release the pre-class work for you to complete. 
This is to be completed before the next class on the following Tuesday. For the first week, 
you'll gain access after the first live lecture. This includes quizzes and activities that you’ll 
need to complete to help build your  strategy over the 7 weeks. 6 hours self-directed learning 
can be done in your own time and will include working on your strategy (which doubles as 
your assessment submission to complete the course, completing readings and preparing for 
the live classes).

ONLINE
VIRTUAL 
CAMPUS

HOW 
DOES 
REMOTE 
LEARNING 
WORK?

Duration: 7 weeks 

Delivery Mode: 100% online

Time Commitment: 10 hours a 

week (4 hours directed learning 

with 6 hours self-directed). 
Weekly Timetable Breakdown: 
Tuesday nights 6:30pm - 8:30pm 

Live classes with your Social 

Media Tutor.

Learning Expectations:
You’ll be required to attend the 
live classes, where you’ll need 
solid Internet connection to 
access.

We’ll release the pre-class work 
for you to complete. This is to be 
completed before the next class 
on the following Tuesday. This 
includes quizzes and activities 

that you’ll need to complete to 

help build your strategy over the 
7 weeks.

6 hours self-directed learning 
can be done in your own time 

and will include working on your 
strategy (which doubles as your 

assessment submission to 
complete the course, 

completing readings and 
preparing for the live classes).

Delivered online in the 
evenings to better fit around 
your life. This course is value-
packed with live classes and 
tutorial-style videos that are 
easy to follow and learn 
from.

WHAT YOU NEED:
• Laptop or desk computer  

(PC or Apple)
• Good Internet connection
• Word processing and 

presentation programmes 
like Microsoft

• Social media accounts for at 
least Facebook, Instagram, 
Pinterest

• Access to a business (real or 
virtual) to which to apply 
learnings, strategies and 
interventions.



BOOK A CHAT8
UNSURE IF YOU MEET THE ENTRY CRITERIA? THAT’S OKAY!

Get in touch with recruitment to check.

GENERAL ENTRY 
REQUIREMENTS: 

ENGLISH LANGUAGE ENTRY REQUIREMENTS 

OPTION 1. 
Successfully completed 3 years 
secondary education in English from one 
of the following countries: New Zealand, 
Australia, Canada, the Republic of 
Ireland, South Africa, the United Kingdom 
and the United States.

OPTION 2. 
Successfully attained an IELTS score of 
5.5 with no band below 5 OR an 
equivalent test.

Book a chat

You will need to meet at least one of the three options below.

OPTION 3. 
Successfully completed an NZQA level 
3 study, or quivalent, in any subject in 
English from one of the following 
countries: New Zealand, Australia, 
Canada, the Republic of Ireland, South 
Africa, the United Kingdom and the 
United States.

Be employed or seeking employment in 
a small to medium businesses or 
organisation.

To gain entry into our Micro-Credential Programmes, students 
must meet the General Entry requirements and the 
English language requirements.

https://calendly.com/phil-woods/15min
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General Entry Requirements 
To be eligible to enter the programme 
under General Entry Requirements, 
an applicant must be able to present 
evidence that they have met the following 
requirements:

2.  NCEA Level 3, OR

3.  A New Zealand Certificate at level 4 or 
     above, OR

3.  4.Be over the age of 21.

PASTORAL CARE OF DOMESTIC TERTIARY STUDENTS

1. English is your first language, OR

2. Te reo Māori is your first language and English is your second language; OR
Successfully completed 3 years secondary education when English was the 
primary language of delivery; OR

3. Successfully completed an NZQA level 3 study, or equivalent, in any programme when 
English was the primary language of delivery: OR

4. Successfully completed an NZQA level 3 study, or equivalent, in any programme when 
English was the primary language of delivery: OR

5. Successfully attained an IELTS score of 5.5 with no band below 5.0 or an 
equivalent test.

PASTORAL CARE OF DOMESTIC 
TERTIARY STUDENTS

Tertiary Education 
Commission (TEC). This 
government depart-ment 
funds institutes to enrol 
Domestic students.

This means that New 
Zealanders can study at 
NZIE and also access the 
Student Loan and 
Allowance scheme to 
support them through their 
studies.

NZIE is a Category 1 
provider. Meaning that 
the New Zealand 
Qualification Authority 
(NZQA) is highly confident 
in the educational 
performance and 
capability in NZIE’s self-
assessment.

NZQA is a government 
department that sets the 
standards for courses and 
quality. NZIE complies 
with Ministry of Education 
data collection through a 
Single Data Return (SDR) 
sent every four months.

FOR MORE DETAILS 
CONTACT US ON THE 
BELOW:
0800 69 33 82 

info@nzie.ac.nz

CODE OF PRACTICE
FOR DOMESTICS STUDENTS

Education (Pastoral Care of Tertiary and 
International Learners) Code of Practice 2021.

NZIE has agreed to observe and be bound by the Code published by the New Zealand 
Qualifications Authority.

Copies of the Code are available on request from NZIE or from the New Zealand 
Legislation website at: www.nzqa.govt.nz/providers-partners/domestic-code-of-practice/

FOR MORE DETAILS CONTACT US: 
     0800 69 33 82 

info@nzie.ac.nz

This Micro-credential is NZQA approved so 
after successful completion, we'll update your 
Record of Learning with NZQA. NZIE is a 
Category 1 provider. 

This means that the New Zealand 
Qualification Authority (NZQA) is confident in 
the educational performance and capability in 
NZIE’s self-assessment.

http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
http://www.education.govt.nz/further-education/information-for-tertiary-students/code-of-practice-pastoral-care-domestic-tertiary/
info@nzie.ac.nz


of Digital Marketing 
School Graduates 
are in industry 
roles*

ARE YOU READY TO ENROL?

of Digital Marketing School Graduates are in industry roles*
(*) Data Source: Labour Market Surveys taken from our NZIE graduates of 2021-2022

employers 
in our 
network*
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Director of Fulfilment at Harper Digital

ARE YOU 
TO ENROL?

Get in touch with 
Phil, our Recruitment 
Advisor
Chat through any 
burning questions you 

may have and see if 

we’re a right fit for your 
future career and digital 
marketing goals.

Book Video 
Call

Get in touch with Phil, our Recruitment Advisor

Chat through any burning 
questions you may have and 
see if we’re a right fit for your 
future career and digital 
marketing goals.

Book Video Call  

https://calendly.com/phil-woods/15min
https://calendly.com/phil-woods/15min
https://calendly.com/phil-woods/15min
https://calendly.com/phil-woods/15min
https://calendly.com/phil-woods/15min
https://calendly.com/phil-woods/15min

